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“Cultivating young experiences
from gaming and beyond”
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XAVAGE does not
replicate platform logic; it builds an alternative
model of cultural intelligence — one
- rooted in European values,
- multilingual nuance,
- and sector-specific translation.
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Software meets soft aware

LENS VISION
Multimodal Youth panel from
analysis of content 10+ EU countries to
from popular ensure cultural
digital platforms heterogeneity and

comparative depth.

3 pilot cases

HUB

A public knowledge
platform co-
produced with
European universities
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Give it a shot!




